
INTERNATIONAL EQUIPMENT MANUFACTURER

CASE STUDY 

EXECUTIVE SUMMARY 
The requirements from this Equipment Manufacturer were to assemble data from multiple sources and provide a comprehensive 
database solution that would improve their ability to generate leads, cleanse data, profile customers, create and track campaigns, and 
access and manage leads for closed-loop reporting. At the time they first approached DataMentors, they had nearly 5 million unique 
individuals in their database which also houses their transactions.
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PRIMARY OBJECTIVES

 � A single integrated view of leads by assembling data 

from across multiple sources. DataMentors combined 

lead sources to a common lead file format that’s 

accessible to users by our business intelligence tool, 

PinPoint.

 � Enhance decision making process through availability 

of analytics – creates a single view of the customer via 

DataMentors’ matching routines and profiles built based 

on customer behavior, such as purchases, warranty 

claims, etc.

 � Design, execute and track marketing campaigns 

 

 

 � Utilize scalable technology that supports cost effective 

future development – DataFuse can support unlimited 

sources permitting for cost effective growth.

 � Provide the most accurate most up to date view of 

customers – DataFuse supports real-time updates to 

customer data. Also available is the ability to provide 

flexible updating schedules according to customer 

requirements.

 � Allow flexibility for future integration into multiple CRM 

applications – DataMentors can create customized 

output files for loading into various source systems, such 

as Marketo and Siebel.

 � Determine client’s top customers

 � Support an acceptable roll-up from sub-entities to larger 

entities

 � Identify when and how many pieces of equipment a 

customer has purchased

 � Identify client’s wallet share of each customer compared to 

others in the industry

 � Support targeted marketing initiatives

 � Demonstrate ROI effectiveness of marketing programs 

(trending, behavioral analysis, etc.) 

THE CUSTOMIZED SOLUTION HELPED TO SOLVE THE FOLLOWING HIGH LEVEL MARKETING GOALS:


